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“Nothing spoils a fun Saturday night like an awkward Sunday morning. “

The Opportunity

Here’s the Stats…
● Emergency contraceptive use is at an all time high, 

and still increasing.
● The largest demographic of emergency contraceptive 

usage is college-aged individuals.
● Emergency contraception is consistently reported by 

professionals to have accessibility and stock issues.



Sunday Morning is a service that aims to cut out the awkwardness of 
buying emergency contraception and other sex related products.

Sunday Morning implements a direct and discrete delivery process, removing the inconvenience 
and anxiety associated with the brick-and-mortar experience.

The market specialization of this business model allows us to hold wholesale inventory, making our 
products cheaper even when including delivery and processing costs.

Following the business model of a self-employed delivery service allows this business to be scalable. 
On our website, users are able to vote for their favorite city to help determine demand for new 
locations.

This business also helps advance female reproductive rights.

Our Proposal: Sunday Morning



● Customers begin by ordering on our optimized-for-mobile 

website, sundaymorningaa.com.

● We then receive the order and delivery information, once we 

have payment confirmation, we then move forward with the 

delivery process.

● We intend to hold inventory for emergency contraception, and 

purchase inventory on an order-by-order basis for most other 

products, similar to services like DoorDash

● Each emergency contraception package is purchased wholesale 

for $4.98 each, with our branded packaging costing $0.10 per 

order. Each are sold for $19.99, providing us $14.77 in profit per 

sale. This gives us a 75% profit margin on each EC sold while still 

easily competing with the $49.99 standard price tag for 

emergency contraceptives.

● We also offer other sex related products such as pregnancy tests, 

condoms, lubricant, and hygeine products etc. These secondary 

items will be sold with a 15% markup.

The Order Process



● We intend to upgrade our online infrastructure in order to accommodate and encourage a larger 

user base. This will include an upgrade to web hosting to allow for more bandwidth as well as the 

implementation of search engine optimization. (Estimation: +/- $5,000)

● We also plan to run several social media advertising campaigns (focusing on the social issues that 

our company addresses) on Snapchat, Twitter, TikTok, and Instagram: platforms selected through 

peer surveys and determined to be the best avenue to reach our primary demographic. For this we 

intend to rent professional videography equipment, which our team is already experienced in using 

(Estimation: +/- $30,000)

● Ultimately, we hope to create a nonprofit sister company to Sunday Morning. This philanthropic 

venture will function independently alongside Sunday Morning and function with the goal of raising 

funding for organizations that specialize in the expansion of reproductive rights. (Estimation: +/- 

$5,000)

Vision and Expansion

This is a conservative estimate of our company’s valuation. This is 
calculated assuming just 24 sales per month of only our flagship 
product (Emergency Contraceptives).

We are seeking +/- $75,000 for expanding to new locations, primarily college towns comparable to Ann Arbor, as well 

as an intensive marketing campaign.
● To do so, we will be hiring a business contract attorney and tax attorney to ensure legality in the employment of 1099 employees. These drivers will be 

self-scheduled, independent contractors. Included in these fees will be the registration of our LLC (Estimation: $5,000)

● We intend to rent warehouse space to hold inventory. Localized inventory in each city will allow for much faster delivery times and larger per product 

margins as we will be able to purchase inventory in bulk. This will also make it much easier for our drivers to access inventory. (Estimation: +/- $10,000 per 

prospective location)

● We plan to implement an influencer/ brand ambassador campaign in which we will find individuals on campus that are passionate about the social 

issues that Sunday Morning intends to remedy. These ambassadors will have the ability to provide discounts and merchandise for themselves, their peers, 

and their social media following (through giveaways etc.) in exchange for advertising our service. (Estimation: +/- $20,000)
Valuation Estimate


